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SYNOPSIS   

 

DVDs & Blu-ray discs vs. 

Electronic Distribution 

analyzes the impact of 

over-the-top video services 

(Netflix, iTunes, Hulu, etc.) 

on DVD and Blu-ray disc 

usage. 

DVDs & Blu-ray discs vs. 

Electronic Distribution is 

part of Parks Associates’ 

Digital Media research 

service, which analyzes 

how new technologies are 

changing the market for 

commercially produced 

content, including movies, 

TV programs and music. 

 

ANALYST INSIGHT   

“Roughly one-quarter of all broadband households express interest in the 'cloud copy' concept, but consumers are unwilling to pay a 

premium for it. They will, however, use cloud media if it is offered at a small discount or bundled (at no additional charge) with 

physical copies. Such techniques will be necessary to prime the market pump.” 

― John Barrett , Director, Consumer Analytics, Parks Associates 
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Disclaimer 

Parks Associates has made every reasonable effort to ensure that all information in this report is 

correct.  We assume no responsibility for any inadvertent errors. 

 


